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Committed to Healthcare Improvements

India’s pioneering Strategic Advocacy Consultancy that helps
Healthcare Brands take the RIGHT message to the RIGHT audience
at the RIGHT time through the RIGHT Stakeholders to bring just the

RIGHT behaviour change.




WHAT MAKES US THE 1st CHOICE
FOR HEALTHCARE COMMUNICATIONS

Unparalleled Domain Expertise D SR :

The team possesses extensive

backgrounds in the healthcare domain. :
They bring valuable expertise and CCETTPLLTEPECEEPEEED
understanding of the industry

Strong Stakeholder Network

The HEAL Health team has a solid
track record of working with key
government and private stakeholders
for over a decade

Unmatched Media Relations ) GULIELE :

The Heal team has worked tirelessly :
towards capacity building in healthcare
journalism by training >3000 health

journalists and influencers and conducting
>300 media workshops

The leadership team has accumulated
over two decades of experience in
healthcare marketing communications,
public relations, and advocacy

Content & Communication Creation

A robust content and
communication team that
includes medical doctors,
dentists, physiotherapists,
nutritionists, and life science
graduates.



WHAT MAKES US THE 1st CHOICE Wt
FOR HEALTHCARE COMMUNICATIONS

Led by the Healthcare Pioneers of
India with a Combined Experience of
100+ years

Devoted to the Healthcare Domain with
Expertise in Healthcare Communication _
and Marketing.
An in-house Team of Healthcare Content
Experts that has Written >10 Million Words _
of Health Content

Connected to India’s widest and strongest
network of HCPs, Health Writers, and
Influencers




OUR 5-STEP PROCESS

* Market Mapping * Media Relations + Creative + Social Strategy « Community
» Policy Mapping * Influencer Relations Conceptualization » Content Creation Management
+ Stakeholder + Crisis Management « Communication and Curation * Analytics and
Mapping * Press Release strategy » Search Engine Reporting

* Thought Leadership * Content Strategy » Collateral Optimization * Issue Management
Development » Event Planning and » Stakeholder
« Stakeholder Management Engagement

Strategy + Content Strategy » Thought Leadership

and Guest Blogging




OUR SOLUTIONS

Content
Services

Integrated
Campaigns

Government
Advocacy

Expert
Connect

Health Day
Owning

Knowledge
IEWYES

Media Advocacy

&
Media Buying

Vernacular
Connect

Learning
Solutions

Surveys &
Studies

Software
Solutions

Mega-Collaborations
Platforms

¥

HEAL HEFLTH

Committed to Healthcare Improvements
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CONTENT SERVICES

1

To run a successful campaign, having robust content is
essential. At HEAL, we take pride in our exceptional -
content team, which is composed of subject matter \ Ui
experts who ensure accuracy and relevance in every
piece of content we produce. Our team includes
professionals such as doctors, dentists, dietitians, and
life science graduates, all bringing their specialized
knowledge to create high-quality content that
resonates with our audience.

Media Article

Research Doctor
Article Presentation

Website
Content

Blog /
Advertorials

Leadership

White Papers Presentation
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EXAMPLES

Concept : Dr Swadeep Srivastava  Art: Vijay Guglani

‘Make;nti-

tobacco

therapy accessible’

Experts Against Making It Prescription-Based

Ridhima.Gupta
@timesgroup.com
New Delhi: Nicotine replace-
ment therapies (NRT), inclu-
ding gums,

€n 20 and 30, claimed Under-
in Youth, a survey s

g

Heath experts claim that nicotine gums can help in quitting tobacco

ription-based. The DTAB mi.
nutes cited concerns about
NRTSs being used as nicotine
substitution during absti-
nence rather than for quit-
Brsteh 1

in.2019 by Aviss Healf 5
\iss Health Foun

India is home to 12% of the
world'stobacco smokers.

NRT is a critical tool in

thefight against tobacco ad-
diction and its commercial-
ly available forms include
gums, transdermal patches,
mouth sprays, inhalers and
lozenges — all endorsed by
leading world health bodies
like WHO ang regulatory
bodies like US Food & Drug
Administration,

In India, NRY received a
_formaJ_ recognition with its
inclusion in Nationa) List of
Essentiul Medicines in 2022,
In thecity, themost commop.
ly available NRTs are Bums
and patches, White the nico-
!ille BUIS come in 1wy
strengths of 2 and 4my, the
patches are availuble iy 7,14
a_ml 2lmg. According 1o the
:Kmtsl:r\m o]rlnly 2mgnicorj.

eallowed fi er.
the~ooumer(()’['r" A

n May this year, |y
Technical Advisory 3o
(DTAR), 1y Bl
he couny

athority,
A NRT products trom

OTCemteroryiomuny, Prese.

_The proposal has since
triggered a debate, Duringa
;eoent_dis_wussion over NRT

rescription vs OTC availa.
bility, health experts urgue;:i
the government io make the-
se products more accessible
to the public to make Delh{
freefrom tobacco.

Stating that smoking is a
mindand body addiction, Dr
SajeelaMaini, head of tobac.

ddeaddiath

wants to quit smoking sho-
u!d start the therapy by ta-
kmgzvyggums. ‘Thenumber
can be increased gradually,™
Dr Maini said. She sugges-
ted that instead of the curb,
;}e\e government should rai-

awareiiess on how t r
NRT. “Unlikeamgula;,;\tf\nlut
anicotine gum has to beche-
wed differently, which is
mentioned on the packet." I¢
should be chewed a few ti.
mes and then “parked” bet-
ween the cheek and the spa-
ce below the teeth, the doe.
torexplained.

Dr Chand, t S Pan.

at Sir Gangaram Hospital,
suid people smoke as they
are addicted to nicotine,
NRT provides someone with
a low level of nicotine, wit.
hout the tar, carbon monoxi-
:'mi zu}d other poisonous che-
nicals present iee
smoke, shesaid, i
“Though  overdose

NRT can have some side (”lf
feet, they will b multiple
fold less than that of simo-
king cigaretwes,” py Maini
|mmls-dmu,mlrlinulhm ina
country Jike hndia, very few
percentages of ple ety
ally tuke professjon, welp
fo 1ddiction and mikisy

IBtOn-hased wit]
1 than good,

NRT 3
don
1

n thut
ums con help in

day, fprmer head of the com.
munity medicine depart-
ment at AIIMS, said, "Fower
people will gofor these thera.
pics i even 2mg nicotine
Bums need a prescription.”
He also urged the govern.
ment to make more people

aware about NRT In a cigy,
Mmare people consime bete
leaves and gutka than smo
king cigare

I

more Ible by sub
" peope b

momically we;

€ covn VheaL tnyeg,
EVERY BLOOD DONATION {Coron-tined] )

CAN SAVE UP TO 3 LIVES. Seres- w

CLOUD OF HAPPINESS

Pandemic forced companies to
invest in cloud

On World Blood Donor Day, we thank Healthcare
Warriors for their selfless service to make blood
donations possible even during the pandemic.

0

Corporate
taking
Data
Space \\
in Cloud

Better efficiency for employees &
managements working from home

dufce & abpa awal &1 udl don+ & fav 3nsvavest
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Review Paper

Artificial Sweeteners

Anushkkaran Periyasamy

Department of Chemistry, Faculty of Science, University of Jaffna, Jaffna, Sri Lanka

ABSTRACT

Artificial Sweeteners provide the sweetness of natural sugar without the calories and produce a low
glycemic response. These sweeteners are used instead of sucrose (table sugar) to sweeten foods and
beverages. Consumers and food manufacturers have long been interested in dietary sweeteners to
replace sucrose in foods. This article goes into a lot of details about the different types of sweeteners
such as saccharin, acesulfame potassium, aspartame, neotame and sucralose, their uses, chemistry and
their potential effects on health. These sweeteners form acute and chronic effects on human health.

Keywords: Artificial sweeteners; adverse effe

1. INTRODUCTION
Artificial sweeteners are many times
sweeter than table sugar, smaller amounts
are needed to create the same level of
sweeteners, and which are either not
metabolized in the human body or do not
significantly contribute (o the energy
content of foods and beverages. Those
provide the sweeteners of sugar without the
calories and produce a low glycemic
response. ! Glycemic response to food is
the effect that food has on blood sugar
levels after consumption. ! Consumers and
food manufacturers have long been
interested in dietary sweeteners to replace
sucrose in foods. Because recently these
products have received increased attention
due to their effects on glucose regulation.
These exceed the sweeteners of sucrose by a
factor of 30-13,000 times because of these
include substances from several different
chemical classes. "' These sweeteners are
widely used in baked goods, carbonated
beverages, powdered drink mixtures, jams,
jellies and dairy products. Bl These are
regulated by the Food and Drug
Administration (FDA).

potential toxicity

Sweeteners have been classified as
natural sweeteners and artificial sweeteners.
These artificial sweeteners further classified
as nutritive and non-nutritive sweeteners
depending on whether they are a source of
calories. The nutritive sweeteners include
the monosaccharide polyols (e.g., sorbitol,
mannitol, and xylitol) and the disaccharide
polyols (e.g.. maltitol and lactitol). The non-
nutritive sweeteners are better to known as
artificial sweeteners, !'!

Artificial sweeteners have
ideal requirements. They should provide
sweetness with no unpleasant aftertaste,
should have little or no calories, should be
economical to produce, should not be
degraded by heat when cooked and should
not  be carcinogenic or mutagenic.
Carcinogenic is having the potential to
cause cancer, and mutagenic is a physical or
chemical agent that changes the genetic
material of the organism, !

The main reasons for using artificial
sweeteners are weight lose, dental care,
diabetes mellitus, reactive hypoglycemia
and low cost. " Dental caries are also
known as teeth decay or cavities.
Breakdown of teeth due to activities of

SOome
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EXPERT CONNECT

Identify, connect with, engage and manage KOLs relevant
to you through traditional and innovative activation ideas
giving your brand higher credibility.

An in-depth network of institutes and individuals from the
healthcare domain.

A well-spread network of KOLs, medical bodies, health
writers and publications = pioneers in health
communication.



Medical Associations/ Bloggers / Health AYUSH Experts

Societies . Writers & Editor
Key Opinion Leaders . 1500+
- 20+ (KOLS) =200+ + In 30+ cities
« IMA, IPA, IDA, API, * Top names in joumalism « From NIMA. NIAMS
FOGSI ++ + 1000+ + TOI, HT, Jagran, Hindu, ’
* 20+ specialties in 30+ ++
cities

* Academicians, HODs

Super Specialty Nut_riti_o_nists / Patient Advocacy
HCPs _ Dieticians Groups

. 7500+ Tertiary Care . 200+ . 15+
- 50+ specialties in 100+ Hospitals « From 30+ cities, top  Rare disease to Oncology

cities + 100+ Hospitals hospitals + CPAA, MDFI, IAPC, SCSI,
+ Diabetology, Oncology, ++ - 20+ Hospital Administrators * From IDA, C-DOC ++

* Medanta, Fortis, Max, Narayana,
++

(1)



o
MEDIA ADVOCACY ‘@é SRS

Multiple activities for the capacity building of health writers in the country

Organized with the regional media to highlight topics of importance. We help brands onboard KOLs to
MEDIA speak for them in these workshops.

WORKSHOPS

15+ regional health writers attend the workshop, where a KOL gives a talk

Basis the topic and the talk, health writers write articles about the issue and the therapy.

Instrumental in building a KOL’s connection with the media for long-term gains in therapy awareness

Annual mega-event - THE HEALTH WRITERS' CONVENTION

WRITER’S
CONVENTIONS « 100+ health writers attend this convention, which is a completely HEAL-organised event

» Pharmaceutical and healthcare partners get a non-commercial, non-political platform to promote their
therapy to writers from 80+ publications.

» This also highlights that the brand is keen on capacity building of Health Writers’ & creates a positive
outlook for the brand.

(1)



REGIONAL MEDIA WORKSHOPS

Regional workshops are ‘ T~ | BusincssLin = e )

instrumental for ground-level X : & love 2)

advocacy. In these workshops, PN e o S DENTAL

vernacular media is targeted P (375 due to Covid-19: study —r— UNI  United News o Inia

to take the message to N  voocco ) == ==
Thursday 28 January 2021+ 01-02PM '

regional stakeholders to drive
the change.
We have organised regional

workshops to advocate for the'

fol"c:]w'lng: ‘DRI DI IoTe F I B '\%‘fi‘f X B
nnalers - Mo COVID b affecd derka trastmant? é ? a@ I DN
mersmrrs | R Medtronic

a4

Bariatrics

E Healthworld
b S v o Faes - St i - i & Ao - | v

Fear of Covnd keeps patients’
away from dental clinics
resulting in an increased need of
treatment.

Ty Serend spproach 18 regured to ofecdvely Sacide the oty

Dentistry




NATIONAL HEALTH WRITERS’ CONVENTION

Nurtured a network of 1000+ health writers through 200+ regional workshops and 8 National HEAL Health Writers Conventions. The
convention is an excellent platform where health writers meet the industry and Key opinion leaders. As a symbiotic exercise health
writers get first-hand information from the industry and the industry gets to share their message directly with health writers.
https:/AMww.youtube.comwatch?v=lRUw_RyNINE

NHHWC 2011 -1

.

Organized in 2008 in
Delhi

65 MediaDelegates

SPEAKERS

Dr. Anbumani Ramadoss, the
then Honble Minister of
Health & Family Welfare,
Government of India

Dr. Ashok Seth, Chairman,
Fortis Escorts Heart Institute,
New Delhi

Dr. Shashank Joshi,

Senior Endocrinologist,
Liavati Hospital, Mumbai
Dr. Harsha Jauhari, Kidney
transplant Surgeon, Sir
Ganga Ram Hospital, New
Delhi

NHHWC 2012 - 2

Organized in Dehi.

Over 75 media delegatesfrom
across India

Participation of renowned
international & National medical
experts, health writers,
policymakers and professionals
from developmental orgs.

SPEAKERS

.

Smt. Kiran Walia, Honble
Minister of Social Welfare for
Women & Chid Development
andLanguages, Govt. of Delhi
Sh. Amar Singh, Former
Chairman of, Parliamentary
Standing Committee on
Health

Dr.VM Katoch, DG, ICMR

Dr. Naresh Trehan, Chairman,
Medanta Medcity

Dr. AS Soin, Liver Transplant

NHHWC 2013 - 3

Organized at Aamby Valley,
Lonavala, Maharashtra

Over 75 media delegatesfrom
across Indiaparticipated
Experts from the government
and private sector roped inas
speakers

SPEAKERS

.

Mr. Pradip Chakraborty,
Director, IEC, Food Safety&
Standards authority ofIndia
(FSSA)

Dr. Shaukat Sadikot, President
Elect, International Diabetes
Federation

Ms. Malathy lyer Sr.
Assistant Editor, Timesof
India

Dr. Anita Jain, India Editor,
British Medical Joumal(BMJ)
Dr. Brian Pinto,
Interventional cardiologist,
Chief cardiologist, Holy

NHHWC 2014 -4

Organized in Goain September
2014

Participation of 100 hedth
writers, bloggersand journalists.
Organized in association with
the Indian MediaCentre

SPEAKERS

Then Health Minister ofGoa,
Sh. Laxmikant Parsekar was
the Chief Guest of the
convention

Then Union Health Minister,
Dr. Harsh Vardhan addressed
the convention throughvideo
conference.

Sh. K G Suresh, thenDirector
of Indian Media Centre was a
patron

Workshop for health writers
on data mining from
international studies by
subject experts.

NHHWC 2017 -5

Organized with the support of
Dept. of Health, Medical &
Family Welfare, Gowt. of
Telangana at Hyderabad
Over 80 healthwriters,
joumalists and bloggers from
across country participated.

SPEAKERS

Headlth Minister of
Telangana - Dr. C Laxma
Reddy, graced the
convention as Chief Guest.
Industry experts from FSSAI,
the National Institute of
Nutriion, Andhra Med Tech
Zone, Centre for Science &
Environment etc. addressed
the delegates.

Site visit to the R&D centre of
a leading medical device
manufacturer organized for
the attending journalists.

NHHWC 2018 - 6

Organised in Dehi with the
Indian Institute of Mass
Communication as Academic
Partner.

Over 85 headlth writers from
across India participated.

SPEAKERS

Ashwini Choubey,Mo S -
Health,Gol

Industry experts from World
Bank, Taste India
Symposium, Dr. Ashok Seth,
Dr. Anoop Misra, leading liver
transplant surgeons.

The platform was also the

launchpad for 2nd Ayushman

Bharat Healthcare Summit
which saw participation of
150+ delegates

Key issues like upholding
trust in healthcare, menace
of fake heath news,
changing dyanamics offood
and nutrition in India,
making healthcare more
inclusive in India etc.were
delberated upon.

NHHWC 2019 - 7

Organised in Delhi with
FICCI as session partner.
Over 90 health writers from
across India participated.
Topics like COPD, artificial
sweeteners, milets,
healthcare procurement,
rise of machines in
healthcare were some of
the key topics of this
convention.

SPEAKERS

Dr. Sundeep Salvi,
Director, Chest Research
Foundation

Dr.Harit Chaturvedi,
Chairman, Max Institute
of Oncology & Director,
SurgicalOncology at Max
Healthcare

Dr. Ram Kumar, General
Secretary, Sewa Bharti,
Delhi

Tomio Shichiri, Food and
Agriculture Organisation
of the United Nations
Representative in India
Bishow Parajuli, Country
Director India, World
Food Programme
Meera Mishra, Country
Coordinator, International
Fund for Agricultural

\i;’HEFIL HEALTH

/ Committed to Healthcare Improvements



http://www.youtube.com/watch?v=jRUw_RyNlNE
https://www.youtube.com/watch?v=3ezrHMO9pyE&t=230s
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MEDIA BUYING

We assist our clients with media buying for advertisements and advertorials, ensuring their message reaches the right audience effectively. Our
robust healthcare content team, comprising experts in various medical fields, excels in crafting and designing impactful communications tailored
for media placement.
Our services include:

Media Buying

We strategically purchase media slots for advertisements and advertorials, optimizing reach and impact based on the target audience.

Content Creation

Leveraging our expettise, we develop high-quality, accurate, and engaging content tailored to the specific needs of healthcare communication.

Design and Layout

Our team ensures that the content is not only informative but also visually appealing, creating designs that enhance readabil ity and engagement.

Targeted Placement

We place the contentin carefully selected media outlets to maximize visibility and effectiveness.

Performance Monitoring

We continuously monitor the performance of the advertisements and advertorials, making necessary adjustments to improve outcomes.

With our comprehensive approach, we ensure that our clients' messages are delivered effectively,
driving engagement and achieving their communication goals.
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CASE STUDIES

ZETHE TIMES “F INDIA
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GOOD PEOPLE

This is us.
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NEW DELHI
SUNDAY
JUNE 20, 2021

New hope for those
who need heart valve
replacement

he heart's job is 10 pump
oxygen-sich blood
throughout the body.
Blood i pumped through four
chambers of the beart with the
belp of beart valves. Hence, it is
important to know sbout valv-
ular heart diseases, their silent
sympeoms and treatment
opticas for those who remain
undetected with them for long
Aortic stenosis (AS)is a
silent and slow killer, which
l\'pnmlly affects people above
years of age. In most cases,
As ‘patients might be living
with the condition but are una-
ware of it. The aortic valve is
like the door of the beartas it
controls the blood flow to the
body. When this valve gets ste-
msed or blocked, this marow-

group of patients.

In this method, via a small
cutin the groin a thin, flexible
tube with the heart valve is
inserted into your artery and
up toyour diseased valve.

NEW DELHI
SUNDAY
APRIL 24,2022

Entertainment & Promotional Features

Surgical management

of diabesity, an

imminent epidemic

he word diabesity (obesity

labetes) was coined by
Dr Exhan Allen Sims in

197310 describe the clase

{pe 2iabeses {2 Dabesty.

Throughout the the
doctor views images of the
heart and the valve is replaced,
and the pew valve works
immediately. The tube is then
removed, and the incision is

obesity with type 2dlabetes,
represents one of the biggest
health threats. Undertying this
scourge for humanity is &
compiex array of contributors,

to proper beta-cell function
and maintenance of blood
hucose excursions within the
normal range.

The recent STAMPEDE
(surgical theray and
medications potent all
eradicate diabetes ffciently)
trial at the Cleveland Clinic.
USA, ks the largest randomésed
trial with ane of the longest
follow-ups comparing medical
therapy with bastatric surgery.

stenosis replac-

closed. o caloric over
takes appeoximately one o two consumption, a sedentary
hours. The patient is dis- lifestye. slocp deprivation,
charged within two to four lh_c:n»nrunu cnvironments
daysan W
work iately under the Galnirg as litle as 4-5kg
doctors’ supervision. doubles your chances of

‘This new technology has developing type 2diabetes.
revolutionised the way patients Mare than 80%of prople with

alve by under-

treated By 2004 TAVR was per-

opemng fully whichreduces goinganopen-heartsurgery.  formedin in over
or blocks blood flow from your  However, there are about 40% 720 centres, and :ﬁmezoﬂ?
Deartinto the main artery of patients whoare refuseda  over 1,00,000 TAVR procedures
(s0rta) to your body. surgery due to their co-morbid  have been performed. In India,

People may notice uncom-  conditions. The surgical proce-  TAVR was introduced in 2011

5y dures are and thousands of patients have

chest pain, shortness of beeath, 1o perform and the recovery benefitted from the procedure.
fatigue, dizziness, heart mur- from surgery canlakzupw The author of this article is
mur as the heart becomes lhr:eln eaght w Dr Naveen Bhamri, director and
weaker and sometimes faint- ith advancement in tech- Head of Cardiac Sciences at Max
ing, Unfortunately, by the time umgy. wenow have less inva-  Hospitad, Shalimar Bagh.
itis found in many patients the  sive treatment options suchas
= aortic valve Discle o
advanced stage. Up to 50% of implmmiwrephcunem vdod by Dr Naveen Bhamrt i
people " These technolo- intemded for gemeral eduscation end
tic stenosis symptoms will die g»es aid in h &
within an average of two years  patients less invasively, l:ading not a sebstittute for professionsl
ifthey do not have their aortic 1o reduced pain and improved  medical advice or treatment for med-
valve replaced. llu:mpaﬂam mnmvaln}»lnlhepm Lhesn tcal comditions. Please conesaslt yoor
1o know that patients,
BoLStop or cure it other hesith any
can only trest the symptoms. were not affered surgical inter- ‘Questions or concerns you may Aave

Until now, the ouly treat- vention. TAVITAVR i 4 good regarding your
ment for patients with aoetic altermative for these high-risk condition.

diabetes are

S 1y

mportant?

Whon an tdiidusl Gevwians comesy srteey
bleckages, they Jead 9 bicod flow restraction
to ot musches. The Jefd madn corvasry o
Ty LECA) b the tisain dasast arsery (hhat wilg
Dlies. mare than 0% bo the et musde, Biock
ape of LM s sewn in 410 6% of putiests Since
magor gart af the heart s blood wpply bs from
the left main (LAS), amy blockage tn this cas
Jocpandine the heset musce. Stgefinent Mook
age of LAKCA enn bo fifn shivatoning 1t ods
o collaptes or cardic arvess

s In.l lm e ondy optien te trest

l -tuo on .br CUCUENTY IOy, Presernos
of medtipde tockages, techinical challenyes sl pationt
charartormtion. Until a few yoais Agn coromary artery by
ZIA (CARC), an open Se;
he the stimdand peocediie for |34 hlcckage. @ith the lateat
revidmons.

rt bypass SLrgery need

ining options fo treat left main
coronary artery blockage of heart

What is heart attack and why is the left
I

e role B L

tamography (OCT)

bad 2 bypass.

age. Apact from the patient's condition and as
socaatod eisk factac the akill and expesieace
of G interventional cardiclogist also plos o
LM angloplasty with seents. Also,
ho cutheteriastion b mu
with al) the stpport needed during the proce
dare almg with Gew geserstion steats. and o
SrnrerOnAry tnsging tedutities, Hie tormvis
cular ntraseond (IVES)and optieal coberence

I8t that readers sheuld know sbout
he lett maim i
In this era with sdvanced technudogs and stests,

patients shiuld be swase (ut Bheve ls sdways
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SURVEYS & STUDIES

Developed a unigue capability of ideation and implementation of
PR surveys around brands.

These surveys help in creating brand/category-oriented stories
that have excellent acceptance in media & help in positioning the
brand as a knowledge leader or establishing a new category.

By your side

HealthCare
)‘“HOME

@ Health

Cordially invites you
to a Discussion Forum
on the occasion of

National Nutrition
Month 2021

Hyderabad: Deficiency of B vitamins leading to nerve
damage, says survey

posted Sep3,2021,0738 15T
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Over 60% of people ignore early
signs of poor nerve heath:P&G
Nerve Health Survey

The survey revealed that while over 90% of respondents believe that healthy
tant,
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‘66% in Chennai
ignore early signs
of poor nerve heath’

| NT BUREAU |
Chennai, Sept 3:

Results of a latest survey conducted
among 1800 respondents across 12 cities,
showed that over 60 per cent of the
respondents ignore early signs of poor
nerve health.

However, in Chennai, the survey brought
out that 66 per cent of respondents, ignore
early signs of poor nerve health, higher
than the national percentage.

Conducted by Heal Health and Hansa
Research, and supported by Procter &
Gamble Health Limited, the national
survey also highlights that while over 90
per cent of the respondents believe that
healthy nerves are important, only 38 per
cent know that nerves are different from
blood vessels.

*Images for representation purposes only.
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CASE STUDIES

CHILD HEALTH INTELLIGENCE

AND PERFORMANCE STUDY
(CHIP)
Task: Link infections with cognitive

impairment and create buzz around it.

Strategy:

- Conducted a study named CHIP (Child
Health, Intelligence & Performance
Study).

Surveyed 500 parents across metro
cittes to determine the behavioural
differences between the students who
scored well in exams and those who did
not score well.

Came out with results indicating that
children who follow good hygiene
practices like washing hands regularly
and bathing score well.

Outcome
Established linkage between hygiene
and mental development.
Total media clips: Over

clippings

80 print

KITCHEN CLEANLINESS &
HYGIENE STUDY

Task: Communicate strongly to the
homemakers the need & importance of
antibacterial dishwashing gel over the
existing dishwashing soaps, powders and
normal dishwashing gels.

Strategy:

- Surveyed doctors and homemakers to
understand their perception of a clean
kitchen
Highlighted the difference between a
“visibly  clean  kitchen” and a
“hygienically clean kitchen”.

Got the doctor community to talk about
the importance of disinfecting the
kitchen.

Outcome:
Got homemakers thinking about the
importance of using an antibacterial
dishwashing gel

Extensive media visibility Total media
clips: Over 70 print clippings, a 30-
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EXAM PREPARATION &
PRACTICE STUDY

Task: Highlight that parents only focus on
the mental health of their child during exam
time.

Strategy

- Surveyed parents to understand their
concerns for children during exam time
Highlighted that most parents were only
bothered about mental health and were
ignoring the physical health aspect
Got in experts to comment on the
importance of good physical health
during exam time

Outcome
Created awareness around the fact that
physical health was as important as
mental health
Tremendously helped the brand as it
had the same communication in its
commercials.

Total media clips: Over
clippings and 6 electronic clips.

60 print




INTEGRATED CAMPAIGNS

End-to-end conceptualization,
designing and execution of integrated
campaigns on a specific subject
engaging multiple stakeholders in a
unique array of activities which range
through a variety of mediums.

KOL
management

Media

Target

management group/s

& PR engagement

Integrated
Campaign

Mass media
activations

Digital
Cz)aréti_v%ioounnsd marketing and
promotion

Content
strategy and
creation

¥
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%Medimnﬁc
HEALING HEARTS: ONE CPR AT A TIME Y% HRIDAY

INTRODUCTION

The objective was to initiate a widespread discussion on the life-saving technique of CPR and create an impactful campaign that would
encourage individuals to learn this technique. In this case study, we will focus on the challenges faced by Heal Health and the innovative
solutions we implemented to raise awareness about CPR through the program "Chiranjeev Hriday."

CHALLENGE

Our primary challenge was to create significant buzz and engage the public in discussions about CPR. We aimed to address the lack of
awareness surrounding CPR, including among medical students, and emphasize the importance of timely intervention during sudden cardiac
arrests.

APPROACH OUTCOME
Campaign Design: Chiranjeev Hriday — CPR Seekho Dil Dhadakne - Trained over 8,000 people for CPR at Prayagraj Kumbh
Do followed by multiple CPR camps.
Taking the Campaign to Prayagraj Mahakumbh - Post our initiative many people voiced for the inclusion of

CPR in the curriculum for school students.

Engagement through schools, firefighters, police personnel, and

Nukkad-Natak Teams - Multiple recommendations came for regular revision for
BLS courses for medical students.

Engaging relevant Key Opinion Leaders to advocate for the concept

Recommendation to include CPR in the curriculum of all students.




23 days | 7 types of activations | 8000 people trained in CPR | 350+ first
responders trained | 113 street play performed | 100+ media coverage | 1
crore+ people reached

TR T S T S ~a—

Q--ip'

= 8,000 PEOPLE TRAINED IN CPRAT DIVYA KUMBH 2019 |
"
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THERAPY SHAPING & HEALTH DAY OWNERSHIP

Take ownership of health days in your areas of interest, including therapy-
shaping initiatives.

Heal conceptualizes and implements comprehensive health day plans tailored
to a brand's specific needs.

WORLD !
From brainstorming to implementation and monitoring, heal ensures that every 4,
aspect of Health Day is meticulously planned and seamlessly carried out, . National Hydration Day
creating impactful and memorable experiences. ———

Our approach to therapy shaping includes —

« |dentify and develop innovative therapy concepts that align with Health Day
goals.

Q«Av 17 1S WORLD K \)

HeRT DAY | HYPERTENSION @
DAY

» Collaborate with therapy specialists to ensure the proposed activities are
evidence-based and effective.

» Plan therapy sessions that are designed, incorporating best practices and
the latest research to maximize benefits.

+ Creating comprehensive materials and tools, such as guides,
handouts, and interactive elements to support these sessions.

» Develop strategies to engage participants actively in therapy activities,
ensuring they derive maximum benefit. We also track the effectiveness




THERAPY BUILDING CAMPAIGN OF THE YEAR - ‘HEART
FAILURE IS NO LONGER A LIFE FAILURF’ >

S
INTRODUCTION
This case study highlights our successful collaboration with JB's cardiac therapy team to develop a comprehensive campaign focused on Heart
Failure medicine. The primary objectives of this campaign were to announce the price reduction of the medication and promote the newly
established heart failure clinics.

CHALLENGE
With the impending expiration of the Azmarda patent, it was anticipated that several competitors would introduce generic versions of the
medication, resulting in a price reduction. It became crucial for JB to secure a significant market share amidst the anticipated launch of Azmarda

by 50 different companies in generic form.

APPROACH OUTCOME
‘Heart Failure is No Longer a Life Failure’ - Al top papers covered the story including, the Times of India, Enadu, Sakshi,
campaign: A campaign with this powerful message to Business Standard, The Hindu, PTI, Money Control, Financial Express, etc.
raise awareness about heart failure. It included 6 road _ _
shows and a national release, effectively reaching a wide - Heal was able to get 150+ media coverages grabbing approx. 15 Mn eyeballs.
audience.

This campaign provided JB Pharma — the much-needed first-mover advantage.
Engagement with local KOLs: Collaborated with local
KOLs during the road shows to amplify the campaign's ;;3?3
impact. 3

ARk,

£ AR
THE TIMES OF IS B S
[moneycontrol |
Azmarda price reduction and heart failure clinic X ki
announcement: JB announced a price reduction for o SEEHOR ﬁas O.
Azmarda, positioning it as an affordable solution for heart FARESS THE HINDU e
failure. The campaign also emphasized the importance of
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WORLD . A
HEART HE}“%
DAY 29 SEF HEART

Healtny Hear Challenge

HEART 2 HEART CAMPAIGN

CONCEPT

The Heart2Heart Challenge was created to raise awareness about heart T S

health. This campaign was specifically designed to involve a wide =

audience, including the general public, healthcare professionals, and !@ = .

members of the JB community.

To enhance the impact of the campaign, Heal partnered with Metropolis, a '.d S
renowned laboratory, to offer complimentary cholesterol testing to w0t
individuals who completed the challenge. This collaboration allowed

. . . . . CHALLENGE YOUR FRIENDS TD PROYE
participants to receive valuable health information and take proactive steps THEY HAVE A STRONG HEART!
towards maintaining a healthy heart. e shTYLT L BN i3 AL s 0R

TACTICAL PLAN

200+ MeartMeart
videos ARSI

A dedicated website
Video Collection Campaign

Social Media Campaign

Influencer Engagement

Radio Campaign

Public Relations Campaign
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HEALTHY LUNGS ALKEM

BRAND LAUNCHES AND DAY CELEBRATIONS

‘|! 3

-

INTRODUCTION
This case study focuses on our collaboration with ALKEM for its brand launches for its respiratory portfolio and organising multi-city media
activation on special health days.

CHALLENGE
Our main challenge was to generate significant excitement and anticipation for the launch of new brands by Alkem, encompassing both products
and intellectual properties (IPs). Furthermore, we aimed to raise awareness of crucial health issues by subtly emphasizing brand solutions.

APPROACH OUTCOME

The integrated marketing campaigns and strategic branding efforts led
to a significant increase in brand awareness among the target audience.

Research and Analysis: We conducted thorough market research to
identify target audiences, their preferences, and the prevailing health
concerns. This enabled us to tailor our messaging effectively.

Positive Perception & Connect: we successfully created a positive
perception and were able to connect masses with IPs like
www.thehealthylungs.com

Strategic Branding: We developed a compelling brand identity for
each product and IP, focusing on unique selling propositions and their
alignment with consumers' needs. This ensured a strong brand

presence.

Engaging Content Creation: We created engaging and informative
content that resonated with the target audience.

Collaborations and Partnerships: We forged strategic partnerships
with relevant organizations, influencers, and healthcare professionals to
amplify the reach of our messaging.

Overall, our approach yielded positive outcomes in terms of creating
substantial buzz for Alkem's brand launches, increasing brand
awareness, fostering consumer engagement, and effectively highlighting
brand solutions while addressing important health issues.

(1)
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Alkem launches its first
inhalation device — Innohaler, for
Asthma and COPD patients
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THE VERNACULAR MEDIA CONNECT

Vernacular media is the backbone of the media industry, essentially what this means is that the popular media (TV/Print) is
going deep down the vernacular route.

Close to 53% of Internet access in India happens from non-metros (66% of users came from SEC ‘A’ and ‘B’ classes in
2006, and only 56% come from these classes now.) and 59% of Indian netizens prefer to browse in their local language.

We have a strong network of vernacular media, which is instrumental in reaching brand PR goals.

Asianet has launched Kannada new channel ! Regi?n.al ne\.uspapers drive growth for print
' media in India: | Venkat, Director, Eenadu

1
The Asianet Television network will launch a Telugu general entertainment channel (GEC) i Print industry in India will continue to witness positive growth and the cermacular

Business Standard launches in Hindi

Business Standard (BS) has launched its Hindi business daily. The newspaper, which will be
1 2
and 3 Kannada news channel in six months” time. The name of the Tekigu GEC s st lobe | Prems e Do “ootoed tobacome the Bockbane of the industry, aays { Venkat published from Mumbai and New Delhi and will be targeted at small and medim size
decided, but the Kannada news channel will be called Suvarna News ‘ _, ofl Asmda fAR entreprencurs (SMEs), traders and small investors. [source)
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ENABLERS OF CONNECTING WITH VERNACULAR

MEDIA

LOCAL POLITICAL & NON-GOVT.
INFLUENCERS
20+ CITIES

Local political and other influencers working in the
healthcare domain also help in connecting with the
health writers of the region.

We have in-roads in various government departments
who support us with identifying and connecting with
new health writers.

STRINGER NETWORK
60+ CITIES

Stringers act as a medium between an agency and
the region's health writers.

We have nurtured a network of health writers in close
to 60 cities who specialise in their networking with
the region's health writers.

‘@’HEHL HEFALTH
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LOCAL ASSOCIATES
25+ CITIES

We have on-payroll and freelance local associates
across India for operations and executions of projects.

Considering our nature of work, they also associate with
regional health writers.

SENIOR JOURNALISTS
50+ CITIES
The senior journalists in our network also

keep us updated with the region's health
writers and help us network with them.




UNLEASHING BREATH: Cipla

BRINGING INHALERS OUT OF THE CLOSET

INTRODUCTION
There are challenges surrounding the acceptance of inhalation therapy for asthma and COPD control. The objective was to bring Asthma,

COPD, and inhalation therapy out of the closet.

CHALLENGE
Our primary challenge was the lack of awareness and acceptance of inhalation therapy for asthma and COPD management. Despite the high
prevalence of these conditions and the potential for preventive measures through the right medication, inhalation therapy was considered taboo

In society.

APPROACH OUTCOME
Educate and train journalists on a one-on-one basis to spread - Built affinity with prescribers to establish inhalers are the first choice of
awareness of Asthma Inhalation Therapy. therapy for asthma & COPD patients.

Nationwide media articles ensured that there is better acceptance

Propagate the role of the caregiver concerning disease. _
among the masses and that inhalers are not seen as a taboo anymore

Use patient case studies and patient testimonials as PR tools to

build awareness. First of its kind strongest-ever
<OL barticination in health writers/medi <shons/ ; Therapy Awareness Program to build
parucipation in nealtn wriers/medadia wWorksnops/ conventons |NHALAT|ON THERAPY in |ndia by

engaging over 100 Respiratory &
Chest Physician KOLSs.




REACHED >110 MILLION PEOPLE ACROSS INDIA THROUGH LEADING
PUBLICATIONS FROM THE REGION. BUILT AFFINITY WITH KOLS.
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INNOVATIVE SOFTWARE SOLUTIONS

As a team of subject matter experts, we assist clients
in transforming scientific literature into software
solutions for improved content consumption.

Our expertise ensures that complex scientific
information is effectively converted into user-friendly
software, making it accessible and engaging for a
broader audience.

We understand the challenges of interpreting and
utilizing scientific literature, especially for those who
may not have a background in the field.

Our team bridges this gap by developing intuitive
software that translates dense, technical content into
practical, easy-to-understand formats.

This process involves meticulous research, precise
data extraction, and the integration of advanced
technologies to create solutions that meet the unique
needs of our clients.

Our services include:

With our comprehensive approach, we empower our clients to leverage scientific knowledge more effectively, enhancing their ability to make A
informed decisions and drive innovation. ﬁ

Content Analysis and Extraction

We meticulously analyze scientific literature to extract the most relevant and
impactful information.

Custom Software Development

Using the extracted data, we develop tailored software solutions that present
the content in an engaging and interactive manner.

UI/UX Design:

Our team focuses on creating intuitive interfaces that enhance user interaction
and comprehension.

Continuous Updates and Support

We provide ongoing updates and support to ensure that the software remains
current and continues to meet user needs.
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MANAGETB INDIA APP

Technology Development Program for Adherence of National Tb Management Guidelines Integrating Prescribers across India: a unique TECH
platform developed by HEAL Foundation, supported by a GRANT from a Global Pharma.

OBJECTIVE
To create an application for prescribers to follow National TB Guidelines.

INSIGHTS
* National TB guidelines are not used by 80% of peripheral prescribers.
+ The majority of peripheral prescribers fail to keep them updated with national guidelines.

APPROACH OUTCOME
We entered into an MoU with the National Institute for Tuberculosis - The app was launched by the Union and CTD adopted it for pan India.
and Respiratory Diseases to develop the app under their expert
guidance. - The Global Pharma (name not disclosed) which supported this through

a ‘global grant’ leveraged it by developing an affinity with stakeholders in

In the process of development, we kept on taking inputs from NTEP medicine, CTD, and the government ecosystem.

and CTD members to develop the app as per the requirements.

Once completed we validated the app with real case scenarios in
which the app was validated with 100% accuracy.




‘@%’HEHL HEALTH
&7

Committed to Healthcare Improvements

APP SNAPSHOT

Diagnosis
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GOVERNMENT ADVOCACY

We assist our clients with government advocacy to advance agendas grounded in scientific evidence.
Our comprehensive strategic plans are meticulously crafted and executed to achieve the desired change.
Our services include:

(. &~‘ 1"3

ManageTB India App attompts 10 offer
pproprate management for any kund of
Toberculosis includng DR TR

Strategic Planning

We develop thorough and effective strategies to support our clients' objectives.

Stakeholder Management
We identify and engage key stakeholders to build strong alliances and drive the advocacy agenda.

Thought Leadership

We introduce and cultivate essential ideas to influence policy and decision-making.

App adopted
by Gol.

Supportive Documentation and Tools

We create well-researched documents and tools to bolster the advocacy efforts.

Change Implementation

We work tirelessly to bring about the desired changes, ensuring that scientific evidence is at the
forefront of policy decisions.
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CASE STUDY

OBJECTIVE . o Science backed content to create strong backing for advocacy
A few years back, paracetamol-based Crocin’s sales started declining

because of the rise in the marketing activities of NSAIDS. The imminent
objective was to present paracetamol in a positive light and further reinforce Engaging credible KOLS to use their voice as voice of reason
its position as a safer alternative as compared to other
analgesics/antipyretics, especially NSAIDs.

Building opinion of opinion makers i.e. health writers in favour of paracetamol

STRATEGY

* Reinforce the. side effects of NSAIDs and the advantages of paracetamol Nudging prescriber and patient behaviour of opting for paracetamol instead of
through media outreach. Nimesulide

+ Kicked off a drive against Nimesulide by highlighting the harmful side Harmtul drugs sold freely in city o
effects associated with it 2 — Af;ergur—_*bgélt\l%h:)els{gl{ggg:zrrlecet-

 Created awareness around the fact that Nimesulide was banned in
various other countries

* Reinforced safety and efficacy of paracetamol amongst the masses

» Several KOLs were sensitized from all over the country and were roped in
to provide favourable quotes Hoalth roinistery S s ——

zarnns Nimesulide
zannd =2 other drruagszs

+ 3 CDs in sequence on ‘Wrong Medication in Children’, a fact file on 04 top
antipyretics/ analgesics in India, and appropriate dosing for children were
developed and distributed on a mass scale among identified target
journalists.
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KNOWLEDGE INITIATIVES

Healthcare

Changemakers Club & Health Days Calendar

Coffee Table Book

The Healthcare
Changemakers Club was
established with the primary
objective of initiating
meaningful publications and
driving key developments in
the healthcare sector. It
focuses on addressing various
issues and matters that
contribute to building a more
robust knowledge framework.
Additionally, the club aims to
invigorate engaging
discussions and deliberations
surrounding these topics,
ultimately leading to positive
changes in the healthcare
industry.

CHANGE
MAKERS

IN INDIA SINCE INDEPENDENCE

HEAL Health launched India’s first
Health Days Calendar. This innovative
calendar serves as a valuable tool for
HCPs to strategically plan their
activities throughout the year. By
providing a structured overview of
important health-related dates and
events, the calendar enables
professionals to efficiently organize
health awareness campaigns,
workshops, seminars, and other
healthcare initiatives. The HEAL Health
Days Calendar empowers HCPs to
optimize their efforts, maximize impact,
and contribute towards the
improvement of public health in India.

\. .




LEARNING SOLUTIONS

HEAL Health, in collaboration with its knowledge partner HEAL Foundation (an NGO), has
established a strong reputation for organizing Continuing Medical Education (CME)
programs on a wide range of subjects.

These CMEs are designed to enhance the professional knowledge and clinical skills of
healthcare providers, ensuring they stay updated with the latest advancements in medical
science and healthcare practices.

HEAL Health's focus on quality, relevance, and engagement makes its CME programs
valuable for both specialists and general practitioners across diverse fields.

health challenges, research, and community health needs.

Together, they tailor CME topics that are not only clinically relevant but also address critical
healthcare issues such as preventive medicine, public health, and emerging medical
technologies.

The collaborative approach ensures that participants gain practical, evidence-based
insights, enriching their ability to improve patient care and contribute to the broader
healthcare ecosystem.
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MEGA-PLATFORMS FOR ‘KEY STAKEHOLDERS ENGAGEMENT’

An authoritative figure from the field adds credibility to Brand Communication.

When high-quality scientific content is backed by a key opinion leader, it is better
accepted by the masses.

We take pride in our KOL ecosystem, which is spread across multiple medical
specialities and healthcare streams.

We have the in-house capability to develop effective platforms to engage with key
stakeholders, including key ministers, policymakers and key opinion leaders.

A Glirvpss of Mookhcore Changemdakers Conclave 2023
and Hoathcare Changemakers Felicitation




HEALTH SHOWS

COVID-19 highlighted the need to pass the correct knowledge to end-users from
authentic sources to make informed healthcare decisions. To bridge the gap
between knowledge seekers and knowledge providers Health4All Online was
launched.

HEALTH4ALLACHIEVEMENTS TILL TODAY:
* 50shows: Health4All goes live every Sunday between 8 am and 11 am.
* 90+ KOLs engaged

e Qver 1 million reach

IMPORTANT SEGMENTS:
* Yoga

* Healthnama

e Panl Discussion

*  Mindful Eating

*  Technovation

®

\ j Presents

" Healt/ all

WELLNESS THROUGH AWARENESS

Sy

Weekly Online Show

Every Sunday | 08:00 AM ~ 11.00 AM

Healt/ all

Wellness Through Awareness
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OUR PARTNERS
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EXPERIENCED LEADERSHIP TEAM OF

‘DOMAIN EXPERTS’

Dr Swadeep Srivastava
Founder & CEO

Dr. Swadeep Srivastava, the pioneer of
Healthcare Communications in India,
established the nation's first Healthcare
PR Company in 2000. At a time when the
healthcare sector was nascent, and
lacking specialized agencies, he played a
crucial role in its development. Through
his  groundbreaking program HEAL
(Health Essayists & Authors League), he
has led the way in health writing and
reporting across traditional and new
media. HEAL has become Asia's largest
initiative  for Health Media Capacity
Building, driving responsible health writing
and reporting over the past 15 years.

Mr Pavan Karimbill
Senior Parntner and Lead - Communications

With over 25 years of experience, Pavan
is a seasoned professional specializing in
corporate PR, crisis management,
reputation management, and leadership
profiling. His extensive industry
knowledge, global perspective, and
understanding of cultural diversity enable
him to deliver innovative PR solutions
supported by comprehensive analyses. As
a trusted mentor, Pavan offers invaluable
guidance to corporations entering the
Indian market, leveraging his expertise to
drive their success..
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Dr Ankit Sharma

Head- Strategy, Comms & Business
Development

Dr. Ankit Sharma is a communication
expert specializing in medical writing and
health communication. He excels in
bridging the gap between healthcare and
complex concepts, ensuring their
accessibility to a wider audience. Dr.
Sharma's proficiency lies in effectively
communicating health information with
clarity.




' EXEMPLARY ADVISORY TEAM OF

‘DOMAIN EXPERTS’

Mr Atul Sharma

Founder — Building Big Brands in Pharma
Ex-Commercial Head, MSD Pharma

With over 30 years of senior leadership
experience in pharmaceuticals, hospitals,
and consulting, he provides strategic
consulting for pharma companies, hospitals,
and allied partners. His expertise includes
Marketing Capability Development, entry
strategy, IP issues, brand/portfolio building,
and more.

Mr Daleep Singh Manhas
Senior Partner - Heal
Ex-MD — McCann Health India

He brings 23+ years of experience in
healthcare brand consulting. Specializing
in Strategy, Creative, and Technology, he
excels in optimizing product portfolios,
achieving remarkable creative output,
client retention, and business growth. His
track record includes successful launches
and prestigious international awards like
Cannes, Globals, Effie, and Jay Chiat.

Y

HEAL HEFLTH
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WHAT OUR PARTNERS SAY?

Dilip Singh Rathore

President, India
Business, JB Pharma

Prof. (Dr) Anoop Misra
Chairman — Fortis C-DOC,
N-DOC

Vivek Srivastava
Co-Founder &
CEO HCAH

"Heal Health has been an invaluable
partner for JB Pharma. Their expertise
in medical writing and health
communication has helped our
communication strategies, allowing us
to bridge the gap between complex
medical concepts and our audience.
Their dedication to making healthcare
information accessible and engaging
has greatly enhanced our brand
reputation. Heal Health's contributions
have not only strengthened our
communication efforts but have also
fostered a deeper understanding of our
products and their benefits. We highly
recommend Heal Health to any
company seeking top-notch healthcare
communication solutions."

\.

"I have had the pleasure of knowing
Swadeep Srivastava for the past two
decades, and | can attest to his
unwavering dedication as a healthcare
communications professional. He has
consistently demonstrated a deep
commitment to advancing health writing
and media capacity building in India.
Throughout my journey, from my time at
AIIMS to establishing the highly
regarded Fortis C-DOC Center of
Excellence for Diabetes, Metabolic
Diseases, and Endocrinology, | have
actively collaborated with Swadeep and
his organization, HEAL, on initiatives
related to health awareness and media
education. | extend my best wishes to

the HEAL team.”
A\

.

“I've known Dr Swadeep since my early
days when we Founded Health Care At
Home (now HCAH). He has an
impeccable track record as a pioneer &
Leader in Healthcare PR’ in India. Now
that we have worked closely with HEAL
Health in the earlier days of establishing
HCAH in home healthcare & patient
support services and transition care in
India, | can recommend them as an
ethical specialist PR Firm in Healthcare
in India.”




Naresh Hasija

Head of Global Operations,
TATA MD

WHAT OUR PARTNERS SAY?

Ms Seema Ansari
Sr. Manager Communication
&
Partnerships, The Union

Committed to Healthcare Improvements
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Amin Roy
feneral Manager, JB Pharma

"I've known Dr Swadeep since my days
at Mylan Pharma, he has an
iImpeccable track record as a pioneer &
Leader in Healthcare PR’ in India. Now
that we have worked closely with HEAL
Health on some breakthrough ‘therapy
awareness programs, mainly around
TB, | can more confidently bank on
HEAL’s capabilities & expertise in
Specialist Communication & Therapy
Awareness’, particularly when it comes
to strategizing and implementing end-
to-end campaigns around a therapy
area at the grassroots level, involving
the Key Opinion Leaders & managing
their sensitivities.”

‘HEAL had been at the forefront of
Media Advocacy. We Thank HEAL for
their support to Union in organising a
few media meetings to amplify TB
messages in various publications in
India. Wishing all the best to the HEAL
Team.”

\. W,

“I've known Dr Swadeep since my days
at Cipla where we have worked closely
on the ‘Asthma Inhalation Therapy’
Media Advocacy campaign very
successfully under the direct
supervision of the Board of
Management there. Now that we have
worked closely with HEAL Health on
some breakthrough therapy awareness
programs, mainly our immensely
successful campaign: “Heart Failure is
no longer a Life Failure” & our World
Heart Day initiative executed at the
national level- ‘Heart2Heart 4 stairs in
1-minute Challenge, i can more
confidently bank on HEAL'’s capabilities
& expertise in Specialist
Communication & Therapy Awareness’

\pamculauy_when.m.camec to v,

strategising and implementing end to

end campaign. /ﬁ{
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Committed to Healthcare Improvements Website-www.healhealth.co.in
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